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I
n the maelstrom that is anti-money laundering and customer due diligence
regulation, the regulators have continued to sharpen their knives, wielding
them on occasion in a rash manner where lightness of touch, as opposed to
heavy-handiness, is called for.  
Former Russian Prime Minister, Sergei Kiriyenko, tells the story about an inventor who

goes to the patent office with a new mechanical shaving apparatus and is asked to describe
it.  “It is very simple”, he tells the patent officer.  “You drop a coin in the box and put your
face in the oval aperture.  Then two mechanical blades come up and shave you according to
a standard template.”  The perplexed patent officer exclaims:  “but every man’s face is
different”.  The inventor replies, “that is certainly true.  But only until the first shave”.  I have
on many occasions used the story as a simile when arguing the point that regulation has to
be flexible to be fair; standard templates don’t always work.  Sometimes a feather duster, not
a sledgehammer, is all that’s needed.

Panama has appointed a Superintendent of Insurance and Reinsurance and a thorough
review and analysis of the regulatory framework for reinsurance in particular is to be
examined.  Presently there is just a handful of local reinsurers and the aim is to attract more of
them; guidance from Europe and the United States of America is being sought.  The country’s
insurance and reinsurance market grew rapidly last year and at the end of 2014 the insurance
industry was worth USD2 billion (representing a rise of just over 8% compared with 2013).  

Where laws require regulations, such as insurance, it becomes just as important to get
them right.  Ill-defined procedures, vagueness versus clarity, leading to interpretation
(perhaps by a court) is one risk that no insurance company wants to carry.  In October,
2005 (Issue 160), Jonathan Katan, an attorney in the Turks and Caicos Islands, wrote about
insurance there (“Quietly doing business in the Turks & Caicos Islands”).  He mentioned
that the jurisdiction was recognised as a market leader in producer-owned reinsurance
companies and I suspect that this is probably still the case, after reading his subsequent
article (Issue 257) in June this year (“Captive Insurance in the Turks and Caicos Islands – a
niche product in a niche jurisdiction”) which mentions that 924 such reinsurance companies
were registered last year.  Where does the answer to this success lie?

Obviously, credit must first go to the skills of the practitioners, but Professor Avinash
Persaud, formerly chairman of the Regulatory sub-committee of the United Nations
Commission on Financial Reform, in addressing issues related to adapting to the changed
international regulatory regime, brings up something else.  He suggests that small states
should find specific areas in which they could excel and “invest continually in defending and
developing that niche”.  This would seem to be the case in the Turks and Caicos Islands and I
hope the jurisdiction sticks to its guns whilst quietly conducting its business.

In 1989 I was asked to draft a Captive Insurance law, and its accompanying regulations,
for the Turks and Caicos Islands which I did, even before taking up my duties there as the
first financial services regulator.  In framing the law, I applied common sense and experience
in the same way as I have done in the private sector.  At that time there were not enough
cooks to spoil the broth: life was simpler (as we know) before the new century heralded a
shake-up of the old offshore order, which has struck like a tidal surge.  Alas, as the writer L.P.
Hartley wrote in his masterpiece, The Go-Between, “The past is a foreign country:  they do
things differently there”.  I just hope that any assistance Panama gets from Europe and the
US for its insurance law will be weighted heavily in favour of practitioners who understand
the business, leading to a law and regulations that, besides clarity, will have different levels of
control that are risk-based.
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One thing, however, it does appear that Panama has already got
right, without consulting any outside sources, is its approach to the
free exchange of information in pursuit of international tax dodgers.
President Juan Carlos Varela in a speech to the United Nations at
the end of September stated that his country “is committed to
expanding its international co-operation in the field of fiscal
transparency and advancing towards the automatic exchange of
financial information on tax matters on a bilateral basis”.  All well
and good, but the undertaking is subject to certain conditions, being,
it will be done bilaterally and within the framework of a negotiated
agreement with each country.  The approach is diametrically
different in principle to the agreements promoted by the
Organisation for Economic Co-operation and Development, known
as the Common Reporting Standard, which over 90 countries
worldwide have signed up for.  The president’s circumspection is on
firm ground.

It’s not what is gained by transparency that governments should
contemplate; it’s what will be lost.  I have intimate knowledge of
Africa and Central and South America and I can assure you that free
exchange of information as advanced by the OECD becomes
precarious.  Unlike much of Europe, the standards of due diligence
regarding protection of data held in electronic databases varies
considerably.  Even in the case of countries where the systems are
sound, all of us are aware of human error where laptops, as an
example, with sensitive data, are lost.  This is before we take into
consideration the international blight of hacking and the actions of
unscrupulous governments.  Supplemental to this is the idea of
public registers that could expose people to grave risks, such as
fraud, kidnapping, blackmail, violence or intimidation.  

None of this leaves the ordinary Latin American feeling
comfortable.  Since 1995 when the first Latinobarómetro annual
survey of public opinion was conducted, the poll has shown only
three groups that at least half of those surveyed say they trust:
family (80%) the church (70%) and neighbours (60%).  On the other
hand, other groups are not so well received, such as the state
(under 40%), parliament (just over 20%) and political parties (20%).

One can understand the president of Panama’s caution in agreeing
to a carte blanche exchange of information with other
governments.

But is this not taking a spade to a soufflé anyway?  Never before
have such universal controls covering due diligence, money
laundering and transparency been put in place.  There are already
global double-tax agreements as well as an existing network of tax
information exchange agreements.  Also, the numerous tax scandals
that have put the spotlight on financial institutions, especially private
banks, ensnaring many tax-evading customers, has well and truly
placed the new heresy of tax evasion centre stage; it can put you in
prison and governments worldwide are becoming more adept at
detecting it.

Michel de Montaigne, arguably the most significant philosopher
of the Renaissance, wrote:  “A man must keep a little back shop
where he can be himself without reserve.  In solitude, alone can he
know true freedom”.  That enjoyment should extend to the privacy
of one’s financial affairs.  It is why there are data protection laws and
why privacy became a right which was recognised internationally as
such in 1948, as set down in article 12 of the United Nations
Universal Declaration of Human Rights.  It should only be
compromised in special circumstances by governments, and
certainly the risk to innocent people has to be considered.  Today
the European Union is in conflict with the US over the extent of
protection of data from prying eyes.

“The best swordsman in the world doesn't need to fear the
second best swordsman in the world; no, the person for him to be
afraid of is some ignorant antagonist who has never had a sword in
his hand before; he doesn't do the thing he ought to do, and so the
expert isn't prepared for him; he does the thing he ought not to do;
and often it catches the expert out and ends him on the spot.”
Mark Twain is right, and I am not so sure that in these heady days of
exposure the unintended consequences have been sensibly
analysed.  You cannot reverse the flow once the floodgates have
been opened.

www.trustservices.net

• 
La

tin
 L

et
te

r

offshoreinvestment.com40

N
E

X
T

IS
S

U
E

Subscription includes the print edition and FREE
unlimited downloads from the online archive.  SUBSCRIBE!

INPRINT•ONLINE
Tel: +44 (0) 28 9032 8777 

Email: subscriptions@offshoreinvestment.com

One Year (10 issues)
UK & Europe GBP380
US Mainland USD960
Rest of World GBP515

Regulation, Funds and
Fund Administration

Jurisdictions:
Malta, Ireland,
Luxembourg,
Dominica,
St Vincent

US POSTMASTER: Send address changes to Offshore Investment, c/o Worldnet Shipping Inc., 156-15, 146th Avenue, 2nd Floor, Jamaica, NY 11434, USA.  Subscription records
are maintained at European Magazine Services Ltd, 12-16 Castle Lane, Belfast BT1 5AF, United Kingdom.   Air Business Ltd is acting as our mailing agent.

European Magazine Services Ltd, 12-16 Castle Lane, Belfast BT1 5AF, United Kingdom •  Tel: +44 (0) 28 9032 8777 • Web: www.offshoreinvestment.com 

Anguilla - Claudel V V Romney
Antigua - Brian Stuart Young
Australia - John Hyde Page
Barbados - Wayne Fields
Bermuda - Lynda Milligan-Whyte
Brazil - Fabiano Deffenti
British Virgin Is.  - Ralph Nabarro
Canada - N Gregory McNally
Cayman Is.  - Michael L Alberga
Cyprus - Christos Mavrellis
Dubai - Andrew De La Rosa

European Magazine Services Limited.  © 2015.   
ISSN 0954-0628 US PS 002-273.   

All worldwide rights reserved.  Reproduction in whole or in part by any means
without written permission of the publisher is strictly prohibited.  Printed by
Pensord Press Limited, Pontllanfraith, Blackwood, Wales, UK.  Offshore Investment has
tried to ensure that all information contained within this publication is accurate,
however, the publisher would emphasise that he cannot accept responsibility for any
mistakes or omissions. No legal or investment instruction is intended.  The opinions
expressed are strictly those of the authors.  Offshore Investment USPS 002-273 is
published monthly except July and December by Offshore Investment, 12-16 Castle
Lane, Belfast BT1 5AF, United Kingdom.  The 2015 US annual subscription price is
960.00.  Airfreight and mailing in the USA by agent named Air Business Ltd, c/o
Worldnet Shipping Inc., 156-15, 146th Avenue, 2nd Floor, Jamaica, NY 11434, USA.

emsInternational Bureau

PUBLISHER AND CEO
Barry C Bingham
barry@offshoreinvestment.com

EDITORIAL DIRECTOR
Jenny L McDonough
editorial@offshoreinvestment.com

SALES DIRECTOR
Deborah Maclaren
advertising@offshoreinvestment.com

FINANCIAL DIRECTOR
Rosalind A Maguire
accounts@offshoreinvestment.com

MEDIA MANAGER
Gillian M Abernethy
administration@offshoreinvestment.com

CONFERENCE
Kathryn Holland
conference@offshoreinvestment.com

SUBSCRIPTIONS
Laura Simpson
subscriptions@offshoreinvestment.com

DESIGN 
Dave Johnston
administration@offshoreinvestment.com

PRODUCTION 
Gillian Devenney
administration@offshoreinvestment.com

Gibraltar - Nigel Feetham
Greece - George Economou
Hong Kong - James A F Wadham
Hungary - Dr Gabor B Szabo
India - Nishith Desai
Italy - Prof Dr Francesco Schurr
Ireland - Peter O’Dwyer
Labuan - Chin Chee Kee
Liechtenstein - Andrew J Baker
Luxembourg - Paolo Panico
Malta - Dr Max Ganado
Mauritius - Suzanne Gujadhur
Middle East - David Russell AM QC

Nevis - Mario Novello
Samoa - Graeme Briggs
Seychelles - Simon J Mitchell
Singapore - David Chong
St.  Vincent - Alex Jeeves
S.   Africa - Prof Christian Schulze
Turks & Caicos - Jonathan M Katan
United Kingdom - Matthew Cain
United Kingdom - Floyd Ronald Jenkins, Jr.
Uruguay - Geoffrey Hooper
USA - Howard S Fisher
US Virgin Is.  - Marjorie Rawls Roberts
Vanuatu - Lindsay D Barrett

Account Managers

Paul Robertshaw
PaulRobertshaw@offshoreinvestment.com

Anne Mead-Green
AnneMead-Green@offshoreinvestment.com

THE SALES TEAM  +44 (0)203 004 7201


